
E- commerce Platform
In order to establish an online shop, you will need an E- commerce platform. This is simply the name 
given to any software which acts as a ‘framework’ for your shop, which can then be tailored to your 
individual needs. Please bare in mind that any shop will need web hosting. As you may know, this is 
the monthly cost of ‘renting’ space for a website online.

Budget Options
Here’s an example of a budget online shop I designed for a client using the Clikpic platform. This kind 
of shop runs on a very low annual budget in terms of hosting costs.

http://www.jacqui-textile-art-online.co.uk

There are restrictions with budget platforms. The example above does not have the kind of database 
that will allow the customer to search for specific items. You may feel this is a high priority given the 
type of shop front you need.

However even at this end of the scale, you are able to assign an SKU (stock keeping unit) to each 
item, adjust pricing and upload any new images or item descriptions with ease. 

Payment Gateways
Another consideration is what kind of payment(s) you wish to process. The  systems that handle 
online payments are called payment gateways. The budget end of this is simply to use Paypal. It is 
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easily integrated into the even the most basic sites and can process payments from anyone (including 
non-Paypal users) They DO accept credit and debit cards via paypal. If this doesn’t appeal, you will 
need to use a more sophisticated system such as Worldpay. Either way please bare in mind running 
an online shop will always involve a payment gateway, and they do charge (usually per transaction) 
I can help you look into this further.

Magento
To give you an idea of a more ‘upmarket’ web platform, Magento for example starts at about £20 per 
month for their basic package. Generally speaking, the bigger your budget, the more features it will 
be possible to add and the more I will be able to customise the site design-wise. Some of the running 
costs depend on the number of items you wish to display - for example selling a few hundred books 
will generally involve less running costs than a few thousand. This is because E commerce platforms 
usually charge according to both bandwidth and database usage.

Magento give plenty of examples of the kind of shops that can be made using their system. Here’s 
one they recommend potential customers should view - The Irish Store. I would stress  though that 
this is type of shop front is likely to cost considerably more than Magento’s basic package!

https://www.theirishstore.com

So please take time to consider what your budget is, what features you feel are essential. This will 
help me recommend which platform would best suit you. 

Please do email me if you have found any examples of websites you like, as this is a great starting 
point for me getting to know your preferences and tastes. Also it gives us a common point of refer-
ence for us to chat about your hopes and expectations.

Looking at competitors
Meanwhile, I can offer some feedback on your competitors websites. Lets start with what to avoid! 
Here’s an independent book shop in Devon. As I’ve been there, I can tell you that  in person they are 
very helpful and knowledgeable. Its possible to order any book from them, and they are extremely 



prompt at phoning customers when the book arrives. I don’t think this comes across in their website. 
It screams ‘low budget’ and there’s no clear layout or structure.  I think you’ll agree it looks rather 
chucked together...

https://www.bookstoptavistock.co.uk

I think this emphasises the need for us to discuss the content of your site quite carefully, so we don’t 
end up adding on snippets of info or photos randomly!

If you feel the ability to search is a priority, here’s Abe Books as a great example - though this will take 
some research on my part to find which platforms will support such a detailed search facility. Just a 
reminder that it may be beyond budget...

https://www.abebooks.co.uk



I feel Persephone Books are strong in terms of a unique identity. They have carefully researched little 
known books and re-produced them to a high standard. I also like the little touches such as book-
marks made from retro prints. This attention to detail and the ability to lovingly produce items also 
applies to your business, so we could think about how best to reflect this in your own ‘voice’.

http://www.persephonebooks.co.uk

Next I looked at Wordery which is cleanly laid out and easy to understand at a glance. It also allows 
for me, the reader, to feel inspired by their recommendations - such as Book of the Week or Books 
for Students. 

https://wordery.com



Blackwell’s Rare Books is a lovely website for a large independent bookshop. It evokes tradition, but 
not in a stuffy way - I think its very appealing. 

https://www.blackwell.co.uk/rarebooks/

Lastly, I looked at Postscript…I feel their look is rather dry and a little less inviting to look at. The dark 
blue and red are rather serious and lacking character. The logo is very nondescript. I think we can 
evoke ‘quality’ rather better than this perhaps.

https://psbooks.co.uk



Branching out, you might find the layout of craft website Folksy could give you inspiration, as it sup-
ports ’shops within shops’ (please note some cheaper E commerce platforms don’t allow visitors to 
zoom in to enlarge a product image, this may or may not be important to you)... But you already know, 
Amazon is the book equivalent of this site!

A smaller scale example is Blue Gallery (Exeter). I’m not that keen on the overall look, but sometimes 
certain elements stand out - in this case, maybe the chance to personalise your site with some sort of 
illustration as they have done? Or maybe you would prefer to use a photographer of your choice.

http://bluegallery.co.uk

Let me know your thoughts and what direction appeals to you.

Kind Regards

Ruth Arnold


